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Moving  On... 

This  newsletter  was  born  of  the 
need  to  promote  plain  language 
beyond  a classroom  setting.  A 
year  and  a half  ago,  few  people 
in  this  department  realized  the 
worldwide  scope  of  the  plain 
language  initiative,  or  of  the 
Government  of  Alberta’s 
program  and  its  timelines. 
Therefore,  the  department’s  Plain 
Language  Coordinating 
Committee  (PLCC)  decided  a 
newsletter  would  be  an  effective 
awareness  vehicle. 

The  PLCC  promised  six  issues 
and  then  a review  of  its 
effectiveness.  This  is  the  sixth 
issue. 

Initially,  NoBull  met  with  some 
resistance,  but  also  and  mainly, 
with  support.  It  has  served  its 
purpose:  advertised  committee 
■projects,  explained  basic  plain 
language  principles,  encouraged 
their  use  and  celebrated 
successes. 

Plain  language  dictates  an 
evaluation  based  on  the  needs  of 
the  reader.  The  PLCC  discussed 
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the  future  of  NoBull  with  the 
department’s  needs  in  mind.  And 
members  feel  that  an  entire 
newsletter  devoted  to  the  subject 
is  no  longer  necessary  nor 
justifiable  in  terms  of  the  plain 
language  budget.  However,  to 
keep  up  awareness  of  plain 
language  activities,  a regular 
NoBull  column  will  appear  in 
Agknowledge  from  now  on. 

As  the  next  government  deadline 
requires  “all  educational  and 
promotional  materials  to  be  in 
plain  language”  by  December  31 , 
1994,  the  new  column  will  keep 
you  updated  on  progress  in  that 
area. 

NoBull  hasn’t  died;  it’s  simply 
been  reincarnated. 


Insurance  Policies 
Made  Plain 

Insurance  policy  holders  beware! 
Insurance  companies  have 
embraced  plain  language.  We 
can’t  complain  anymore  that  we 
didn’t  understand  our  policy  or 
missed  the  fine  print.  We’re 
going  to  be  held  responsible  for 
reading  and  knowing  our 
policies. 

In  January,  a Saskatchewan 
couple’s  garage  burned  down. 
They  sued  Wawanesa  Insurance 
for  failing  to  inform  them  that 
their  garage  was  uninsured. 

But  Queen’s  Bench  Justice  Larry 
A.  Kyle  didn’t  support  the 
couple’s  claim.  Because  the 
company’s  policy  was  written  in 
plain  language,  Kyle  ruled  that 
the  couple  failed  to  read  their 
contract  which  clearly  stated 
their  garage  was  not  insured. 

Chalk  one  up  for  plain  language! 


Thank  ycu  Trainers 

Face  it.  Every  day  you  work  with 
words.  Whether  you  work  more 
in  spoken  or  written  form,  it’s 
essential  you  think  plain 
language  when  communicating. 

By  the  end  of  this  month,  some 
900  department  staff  will  have 
plain  language  principles  in  mind 
as  their  hands  move  onto  their 
computer  keyboards.  Over  the 
last  six  months,  32  dedicated  staff 
trainers  have  given  more  than  65 
plain  language  courses — quite 
some  feat! 

Awareness  and  acceptance  of 
plain  language  principles  are 
now  widespread.  The  Deputy 


Minister,  C.D.  Radke,  has  not 
only  endorsed  but  also  actively 
supported  the  training  program. 
And  staff  enthusiasm  has  sparked 
requests  for  future  workshops 
focusing  on  specific  aspects  of 
writing  or  editing. 

Don't  forget  those  trainers.  Don’t 
forget  they  are  YOUR  resource 
people.  They  can  help  you  when 
you  get  stuck  with  writing 
assignments  and  can  direct  you 
to  editors,  if  you  need  them.  The 
PLCC  will  encourage  trainers  to 
advertise  their  presence  in  their 
branches  or  divisions,  so  you  can 
take  advantage  of  their  expertise. 


“Youir  aLidience  is 
one  single  reader.  I 
have  found  that 
sometimes  it  helps  to 
pick  out  one  person 
— a real  person  you 
know,  or  an  imagined 
person  and  write  to 
that  one.” 

John  Steinbeck. 


In  appreciation  for  the  long 
hours  donated  to  the  cause  of 
clear  communication,  the  PLCC  is 
hosting  a lunch  for  the  trainers 
on  March  30.  The  occasion  will 
give  senior  managers  a chance  to 
meet  and  thank  trainers 
personally  for  their  contribution 
to  the  department. 


Fish  for 

the  Right  Words 


Just  as  fishermen  can  reel  in  the 
catch  of  the  day  with  the  right 
bait,  writers  can  reel  in  readers 
with  the  right  words. 

As  any  seasoned  fisherman  will 
tell  you,  the  best  lure  is  often  the 
simplest  one.  The  same  principle 
applies  to  writing.  Concise,  clear 
and  simple  writing  will  always 
attract  readers. 

However,  we  sometimes  choose 
fancier  words  hoping  to  lure  our 
audience.  Fearing  readers  will 


think  us  dumb,  we  “endeavour” 
to  impress  them,  when  all  we 
have  to  do  is  “try”  to  write 
clearly. 

Where  do  we  draw  the  line? 

What  is  the  “optimum”  word  and 
what  is  the  “best”  one? 

The  answer  lies  in  the  audience. 
If  you  want  to  impress  them  with 
your  vocabulary,  “utilize”  big 
words,  but  if  you  want  to 
communicate  your  ideas,  “vise” 
plain  language. 


Keep  it  Plain 

We’ll  be  Ordering  more  copies  of 
the  reference  book,  Plain 
Language , Clear  and  Simple.  If 
you  completed  any  of  the 
day-long  plain  language  courses, 
and  would  like  a copy  of  the 
book,  please  phone  Corinne  at 
427-2412  and  ask  that  your  name 
be  added  to  the  request  list.  It’s 
first  come,  first  served.  Quantities 
are  limited! 


Excuses, 

excuses.... 

(or  How  I Avoid  Plain 

Language) 

• With  regard  to  writing,  it  is  in 
my  opinion  that  clear 
communication  falls  within  my 
scope  of  ability. 

. I’m  too  busy  answering  calls 
from  people  who 
misunderstood  my  last  five 
memos. 

• I’m  an  expert,  and  I have  the 
jargon  to  prove  it. 

• If  I wanted  to  speak  to  my 
readers,  I’d  phone  them. 

• Bureaucrats  are  supposed  to 
confuse  people. 

• The  blame  for  bad  ideas  will 
not  fall  upon  the  writer  if 
one’s  sentences  are  passive. 

• I’m  going  after  the  world 
record  for  the  longest  sentence. 

• I get  paid  by  the  word. 


“What  you  say  is  often  less  important  to  your 
readers  than  how  you  say  it.” 


Making  Your  Message  Clear 
The  Plain  Language  Centre 

Best  defined  by  the  expression  “read  between  the  lines/’  tone  can 
either  rouse  your  readers  to  action  or  send  them  scurrying  for 
cover. 

Tone  reveals  your  attitude  toward  the  reader.  A tone  that  is 
patronizing,  bossy  or  negative  makes  your  readers  uncomfortable, 
while  a direct  and  respectful  tone  encourages  them  to  read  on. 

Ask: 

H Who  is  your  audience  and  what  are  their  needs? 

■ Do  your  readers  talk  or  think  in  the  same  way  you  are  writing? 

To  make  tone  fit  your  audience,  write  as  you 
would  speak  to  them.  Remember,  tone  signals 
how  you  feel  about  your  readers. 

■ Use  an  active  voice. 

■ Be  positive;  stay  away  from  negative  words  like  “cannot”  and 
“should  not.” 

■ Address  your  readers  directly.  Avoid  labels  such  as  “applicants” 
or  “taxpayers.” 

To  check  your  tone,  read  your  text  aloud  and  picture  your 
audience  listening.  Ask  yourself  if  you  would  feel  uncomfortable  if 
someone  spoke  to  you  in  the  same  way. 


Signs  of  the 
Times? 

■ ▲ • 

The  NoBull 

gobbledegook  squad 
spotted  these  signs 
guilty  of  unplain 
language: 

Toronto  City  Hall: 

Disabled  Entrance  Use 
Electronic  Only 

Edmonton  City  Bus: 

These  Seats  for  People 
of  Decreased  Mobility 


HOTLINE! 

427-2127  or  147-2127 

In  action  at  the  phones  to  answer 
your  plain  language  queries  are 
Anne  Marie,  Juliet,  Marty  and 
Thomas.  Don’t  hesitate  to  call. 

We  like  to  help. 


The  NoBull  newsletter  is  published  bimonthly  by  the 
Plain  Language  Coordinating  Committee, 
Department  of  Agriculture,  Food  and  Rural 
Development,  Government  of  Alberta,  to  develop 
and  maintain  awareness  of  plain  language. 

Send  submissions  to: 
The  Editor,  NoBull 
Communications  Division 
7000  - 113  Street 
Edmonton,  Alberta,  T6H  5T6 
Phone:  (403)  427-2127,  RITE  147-2127 
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